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Insights from
literature review

Definition
“The process that seeks to inform and educate
people about a topic or issue with the intention

of influencing their attitudes, behaviours, and
beliefs towards the achievement of a defined

purpose or goal” (SDG Accountability
Handbook, 2019, pp. 1).
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Some
recommendations

 Raising awareness is crucial for
implementing change in large
organisations, including HEIs.

* Many academics want to engage
externally but lack the necessary
skills, confidence, and awareness of
available opportunities.

* The desire for external engagement
suggests a need for improved
awareness and support in this area.

* There is currently limited research on
how to effectively raise awareness in
HEIs.

Academics who are not engaged are not
aware of the advantages of being
engaged and building relationships. They
may lack the knowledge or skills needed
to start engaging externally, thus
undermining their effectiveness in their
academic pursuits.

It was felt that early-stage academics or
those not engaging could be offered a
mentor for guidance and support in
developing the skills and confidence
required to access the many benefits
from these activities.

* Encourage academics to actively
participate in the SME sector and
agency networks

 Providing a central access point for
academics and external organisations
for engagement and training
opportunities.

* Recognize and celebrate engaged
academics to raise awareness

* Promote engaged academics within the
HEI and the local region

* Deliver masterclasses, bring in guest
experts, and host events to facilitate
engagement and development
opportunities.



